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EDITORIAL

Deepening friendship between two countries

When | am interviewed about business in Belgium, | al-
ways reply “Belgium is small enough to try something
new in business, and large enough to influence the
whole EU market”. | always wanted to contribute to the
social development through the internal relationship
and was so happy to have an opportunity to work and
live in Belgium.

Indeed, the experience here has been better than ex-
pected. The interesting combination of an exciting
business environment and the opportunity to meet so
many people from a variety of cultural backgrounds is
so valuable to me. Further, | am always impressed to
see people respect their life style, history and culture.
It is a great honor and privilege for me to assume the
role of Vice-President of the Belgium-Japan Association
& Chamber of Commerce (BJA), whose mission is to
promote business and cultural relations between Bel-
gium, Europe and Japan.

In the long history of friendship between two countries,
this 2012 will become one of the significant years. The
trade mission presided over by HRH Prince Philippe
of Belgium visited Japan in June with a great success
participated by around 300 members from around 130
industries and institutions.

Injust a week stay, many alliances were press-released
and conferment of decorations took place. It contribut-
ed a lot in encouraging and enhancing joint research

and economic activities between Belgium and Japan.
We note BJA, especially the secretariat played an im-
portant role to plan, prepare and coordinate some as-
pects of the trade mission including publishing “The
Experience of Japanese Companies in Belgium - 2012”.
The mission was joined and vitalized by many BJA
members. We also recognize that their commitment
and gooduwill to Belgium and Japan helped the mission
to succeed.

Recently, European countries are having a difficult time.
Belgium is not an exception. However, | admire that the
government stands resolute and people are resilient,
which results in a certain level of stability and cred-
ibility for Belgian economy and politics. In addition, it
is encouraging that industries with unique technology
and quality are leading the economy through the glo-
balized network.

Japan has many issues common to Europe and Bel-
gium. Japan has many opportunities to learn from Bel-
gium, and therefore | refer to the fore-mentioned quote,
“we need to be cautious enough to respect something
classic, and brave enough to go more global”.

Through the activity as the Vice-President of BJA and
also concurrently as the President of the Nihonjinkai in
Belgium, | am honoured to support to further expand
the relationship between Belgium and Japan.

keep reading on p.7 »

Mr Atsushi Sudo
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The room was filled with an interested audience at the Japanese School

BJA REPORT
Security Seminar Debriefing
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Mr Joto, Consul of the Embassy of Japan in Belgium, inspects the tools of

On April 19th, 2012, the Belgium-Japan Association and Cham-
ber of Commerce organised a seminar in cooperation with the
Japanese Embassy and the Nihonjinkai, held at the Japanese
School in Brussels, on (personal) security matters. This semi-
narwas held in the Japanese language only with the aim to en-
hance the awareness of the Japanese community in Belgium
on security measures.

With kind cooperation by the Belgian Federal Ministry of Inter-
nal Affairs and the Brussels Police Department, two represen-
tatives gave a thorough presentation to over 100 parents of
the Brussels Japanese School, members of the Japanese As-
sociation in Belgium and the BJA.

Many questions were raised to the main speakers after the seminar as well.
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Seminar Business with Japan
Second Briefing Session YES VIII

Thursday 10 May 2012 - BECI offices
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The YES Participants — full force ahead to Nonbe Daigaku Restaurant. Mr Serge Laeuffer of Dandoy, Mr Lebrun of ANA and Mrs Matsumoto of the The people of ONDD gathering to take the questions.
BJA discussing transport of delicious Belgian goods to Japan.

This seminar was a BECI-seminar in cooperation with Berlitz Con-  The Program was followed by a private luncheon for the YES VIII
sulting and ONDD | Nationale Delcrederedienst, supported by the  Participants to discuss their preparations and strategy approach-
Belgium-Japan Association & Chamber of Commerce - just one es, 3 weeks before departure, in an informal manner.

month in advance of the Princely Trade Mission to Japan. It served
also as the Second briefing session for the YES Participants with
an additional private luncheon.

The Program of the Seminar consisted of a presentation by the
Office national du ducroire | Nationale Delcrederedienst (ONDD),
the Belgian public credit insurer. They gave an overview of the
economical situation in Japan and explained which support they
can offer in export activities.

The enthusiastic and convincing testimonial of MrSergeY. Laeuffer,
Director General of Dandoy SA, and BJA company member, guided
the audience into being successful in the Japanese market.

To complete this session, Berlitz Consulting informed about the

Cultural Navigator and the Cultural Orientations Indicator. Mrs Ann Blondé, YES Committee Chairwoman (lady in the middle) encourages the YES
Participants for the 16th year!
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Savoring Delicious Life of Belgium - Japanese Cuisine Workshop
with Mr Kamo, Master Chef

Participants enthusiastically observing the cooking
demonstration by Mr Kamo.

(from left to right), Mrs Katalin Buday, General Manager of Sumitomo Benelux, Mrs Masako Kato,
Managing Director of Many Truths, Mr Eric Resler, Lawyer of Reslex, Mrs. Izumi Kasayanagi of
Sumitomo Benelux, Mr Yoshitaka Oto, Manager of Mitsui & Co Benelux, and Mrs Zarife Duysak of

(from left to right), Mr Jean-Claude Dom, Senior Manager Finance &
Purchasing, Mr Nino Pellegrini of Daikin Europe, and Mrs Yumiko Shimizu of
Sumitomo Rubber, taking the challenge to cut fish in a proper way.

Sumitomo Benelux, all listening carefully to Mr Kamo who was explaining the procedures.

Thanks to the generous support by Mr Tomoyasu Kamo, Owner and
Master Chef of Restaurant Kamo in Brussels, the Cultural Committee
of Belgium-Japan Association & Chamber of Commerce had a pleasure
in inviting the members in May and again in June to an exclusive work-

Mr Tomoyasu Kamo, Master Chef of Kamo Restaurant, introducing his philosophy on
Japanese cuisine.

shop in the widely appraised “Restaurant Kamo”, the first Asian res-
taurant in Belgium ever to receive a star in the Michelin Guide in 2012.
The afternoon was opened by Mr Kamo’s introduction on the Japanese
Cuisine where he highlighted the concept of “Ichiju Sansai” — one soup
and three side dishes, the keyword for “Washoku”, Japanese cuisine.
The workshop began firstly with the demonstration of cooking by the
Chef Mr Kamo himself. After the demonstration, the participants were
divided into 4 groups and each group took turns to put their aprons and
to be the chef. While some devoted their time in observing, most of the
participants challenged in cutting up vegetables and slicing fish with
super sharp knives (without cutting their fingers!).

At the end of the workshop, all the participants had the opportunity to
savor the ‘Ichiju Sansai’ meal which they just accomplished and every-
one was over the moon when they tasted the delicious creations, all
thanks to the Chef Mr Kamo.




(left to right) ‘Kimpira’ — sauté of Potatoes and Fennel, ‘Agebitashi’ -
deep fried Eggplant and Chicken, marinated in Soy and Mirin sauce,
‘Teriyaki’ of Japanese sea bass, and ‘Tonjiru’ - Pork soup with vegetables.

TODAY’S MENU (Recipe for 4 persons)
‘TERIYAKI’ OF

JAPANESE SEA BASS

4 slices Japanese sea bass +/- 8og

Teriyaki sauce 5occ each Soy sauce and Mirin,

1 soup spoon Sugar

‘KIMPIRA’ - SAUTE OF POTATOES AND FENNEL (FENOUIL)
1 Fennel

1 Potato

Small portion of Carrot

60cc Sake, 4occ Soy sauce, 20g Sugar

Bit of Sesame

(left to right) Men at work, Mr Alexis Van Oostende, Managing Director of
FUJIFILM Europe and Mr Patrick Grosfils, cooking hard.

BJA REPORT

Savoring Delicious Life of Belgium - Japanese Cuisine Workshop
with Mr Kamo, Master Chef

(left to right) Women at table, Mrs. Isabelle Pollet and Mrs. Catherine Collet,
Project Manager — Asia Pacific of AWEX, savoring hard.

‘AGEBITASHI’ — DEEP FRIED EGGPLANT AND CHICKEN,
MARINATED IN SOY AND MIRIN SAUCE

1 Chicken leg

1 Egg plant

450 cc Dashi (Katsuo Broth), 75cc Soy Sauce, 75¢c Mirin 6 11

‘TONJIRU’ — PORK SOUP WITH VEGETABLES

100g Pork (belly part)

Carrot, Japanese White radish, Silky peas, Burdock,
Lotus root, and Pumpkin

5 soup spoon Miso Paste

1000 cc Dashi (Broth)

Tomoyasu Kamo
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Like in 2000 and 2006, the Belgium-Japan Association & Chamber of Commerce (BJA) is publishing a review
of Japanese companies which have invested in Belgium. The purpose of the book is to share theirviews and
experience regarding the Belgian environment and market conditions.

This bilingual document (English and Japanese) is based on interviews of executives of the companies
which volunteered to participate, representing a variety of industry sectors and a geographical footprint
across all regions (Brussels, Flanders and Wallonia). The book also covers the views of Belgian research
institutes in relation with Japanese businesses and institutions.
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Book launch & official handover to HRH Prince Filip of Belgium
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[RIVFE—HEH B RLEDIRR (20125E4R) |- ‘EXPERIENCE OF JAPANESE COMPANIES IN BELGIUM - 2012°
BY MR MASATOMO NOMURA, BJA INVESTMENT COMMITTEE CHAIRMAN AND DIRECTOR KPMG
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The Investment Committee of BJA has just published the ‘Expe-
rience of Japanese Companies in Belgium - 2012’. The new book
was presented to HRH Prince Philippe on 11 June during his mis-
sion to Japan. The book follows up its previous editions in 2000
and 2006.

The interviews were carried out when business conditions were
extremely difficult for Japanese companies. While they were recov-
ering from the global economic crisis of 2008, they were struck by
the disaster of March 2011 in Japan, flooding in Thailand, the euro
crisis and a high yen value. Their stories show that they are trying
to maximise the benefits of Belgium and Belgian people even un-
der such circumstances.

We have, for the first time, included Belgian research institutes
that have strong ties with Japanese businesses and institutions. It
reflects the globalisation of Japanese companies and the resulting
expansion of the ways that they come to invest in Belgium.

It is well-known that Belgium is located at the gate of Europe and
that it has well developed infrastructure. More importantly, Japa-
nese managers tend to echo that it is easy to find highly qualified
people in Belgium including those who could be engaged in R&D
activities. As many companies with long years of experience have
testified, this derives from the fact that Belgium has an excellent
education system, that Belgians are highly motivated and that
many of them command multilingual skills. In addition, warm wel-
coming attitude and generous support by the Federal and Regional
authorities are well known.

We have actively sought comments on issues that should be im-
proved as in our previous books. To make Belgium more attractive
to investors, many have suggested that employment costs, espe-
cially employers’ social security contributions, should be reduced,
that administrative procedures should be simplified through de-
regulation, that English documents should be accepted in admin-
istrative procedures and that direct flights from Japan should be
realised.

Please also have a look at the results of the BJA survey on the busi-
ness environment in Belgium in pages 14-15. The survey was con-
ducted in January 2012 among BJA member companies and non-
member Japanese companies in Belgium.

Masatomo Nomura
The chairman of the Investment Committee of BJA
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BJA REPORT
The Young Executive Stay Program
YES Vil in Japan

After going through a strict selection procedure, being in-
structed by experts and business people about dealing with
business in Japan during two briefing sessions, and being in-
troduced to all facets of what to expect in Japan, all the hard
work in Belgium ended and Japan was awaiting. The YES can-
didates were ready to do business.

YES Ending Ceremony - Monday 11 June 2012

At the last day of the program in Japan a wonderful ending cer-
emony at the Belgian Embassy finalized the YES and the YES
Participants had the honor to meet the initiator of the YES Pro-
gram, His Royal Highness Prince Philippe of Belgium.

Before the Ending Reception on the 11" of June with HRH Prince
Philippe of Belgium, the program started already a week ear-
lier in Tokyo, where the young executives, the BLCCJ directors
met up with the respective business coaches, Sophia Univer-
sity students and other parties involved in the program.

One full week filled with seminars and business-to-business
contacts lifted off. A very dynamic YES participant, Mr Geof-
froy Moreels, Owner of MyBob, shares his experience of doing
business in Japan in the following article.




Yesterday, | was selling MY BOB to a few Japanese customers.
Today | am selling already to some more Japanese fashion shops.
Tomorrow, | might sell MY BOB to the major department stores
thanks to the YES program.

Beginning of this year, | was informed by a fashion friend, Mrs.
Marie Martine Israel about the YES program. | was advised to try
it as it is a very good program for young companies such as mine
that want to develop in Japan.

| can say today, that the YES program is a huge opportunity that
helps my company to gain market share in Japan, a very impor-
tant potential market for MY BOB.

The introduction to Japan in Brussels or Tokyo was interesting
and helpful for the preparation of the trip. Knowing some words
and customs can be very useful in a country full of symbolic and
tradition.

My biggest trump in this preparation was Teruyuki, the student
from the Sofia University. He assisted me for about three months
in the preparation to my visit. We had a weekly skype meeting
where we got to define our way in the Japanese fashion market.
He is a very motivated, professional and conscientious person.
He took his responsibilities very seriously, which helped me a lot
in exploring the fashion market. He translated MY BOB presenta-
tions; send it to the different customers, finding contact details,
called, mailed, made appointments. Thanks to his entrepreneur-
ship we got also published in the press and a famous theatre
player is wearing MY BOB. Who could expect more ?!

My agenda was fully booked with an average of 2 meetings a day.
After my arrival in Tokyo | visited existing customers and potential
customers together with him or a translator. It is very useful to
have a person with you that speaks Japanese even if most of the
people could speak English. It makes it easier for them.

At the end of each meeting | gave the customers some hand-
made hat-shaped chocolate, ideal for MY BOB and very much ap-
preciated. | already received some presents back.

Beside my professional visits | had the pleasure to be guided by
Teruyuki around Tokyo. He explained me constantly about his
culture and history.

BJA REPORT
The Young Executive Stay Program
YES Vil in Japan

3-12 June 2012

MY BOB IN TOKYO THANKS TO THE YES PROGRAM
BY MR GEOFFROY MOREELS, OWNER OF MY BOB

Some highlights during the trip were:

The imperial gardens in a sunny day.

Finding my way with the underground.

A cool beer in the office district close to Tokyo station.

The amazing department stores and shops in Ginza.

The hot springs.

An amazing noisy Pachinko gambling place near the hotel.
The fish market and its Tuna sushi.

vV vV vV v v v

One magic moment was the visit of the Meiji Jingu Shrine in
Shibuya during a rainy afternoon. The walk to the temple through
the woods was beautiful.

Teruyuki and myself had the temple just for us. He explained me
the rituals of the Shinto religion and the Shrine. There was also
an impressive exhibition of Bonsai trees. You couldn’t imagine
being more in Japan than this.

The YES program ended with a very nice reception at the beau-
tiful Belgian Embassy. This meeting was a great opportunity to
introduce the program, its advantages and MY BOB to H.R.H.
Prince Philippe of Belgium, accompanied by Belgian politicians
and journalists. We also had the great pleasure to meet the Japa-
nese sponsoring companies and not to forget the Belgium-Lux-
embourg Chamber of Commerce in Tokyo as well, as this program
is co-organized by the BJA in Belgium and the BLCC] in Japan.

All these contacts and people involved gave me a nice article in
one of the leading Belgian newspaper and a good contact with
some ministers of Brussels’ government.

Today, | already have concrete results from the YES program.
Some of the people | met have ordered MY BOB accessories last
week in Paris. | have a meeting with the most important depart-
ment store in September in Paris and | am starting a closer coop-
eration with one of my existing customers.

The YES program is a fantastic opportunity that | would advice to
every company that can and wants to develop in Japan. It allows
you to meet customers, to have a better understanding of the
market. It even gave me some inspiration for the creation of a
cap. | can just say, “Do it and make the best out of it!”.




Impressions of the Princely Economic Trade Mission to Japan

BELGIAN INDUSTRY SHOWS ITS BEST SIDE ON
TRADE MISSION TO JAPAN

A Belgian delegation of 229 business people from 70 Flemish,
29 Walloon and 30 companies from the Brussels Region, have
accompanied the royal couple Prince Filip and Princess Mathil-
de on a trade mission to Japan. The stately ceremony in Tokyo
was attended by Prince Filip, Flemish deputy Minister-president
Ingrid Lieten (SP.A) as well as her Walloon and Brussels col-
leagues Jean-Claude Marcourt (PS) and Benoit Cerexhe (cdH).
It took less than one day for the first contracts to be signed
between Belgian and Japanese business partners. Seven rep-
resentatives from the Flemish region promote Flemish interests
on a full time basis in Tokyo. “Japan is the fourth biggest in-
vestor in Flanders after all,” explains Claire Tillekaerts, CEO of
Flanders Investment and Trade (FIT). The country of the rising
sun is particularly interested in the chemical, pharmaceutical
and biotechnological expertise in Flanders, with the chemical

industry alone representing 45% of all exports to Japan. “There
are a number of criteria to respect when doing business with Ja-
pan,” says Tillekaerts. “First and foremost one must establish
trust. Only then can you enter into business.” Jean-Claude Mar-
court (PS), Walloon Economy Minister, is keen to highlight the
drawcards of his region: “Here we can introduce businesses
that are at the forefront of innovation and research & develop-
ment as well as those renowned for their nanotechnology and
ICT.” Walloon exports to Japan increased by 29.9% between
2010 and 2011 after a spectacular jump of 70% between 2009
and 2010. “A royal mission opens new doors,” says Cerexhe:
“It makes it much easier to establish contact with the CEOs of
top companies. Everyone here is also familiar with the Brussels
‘brand’ which also benefits the other regions.”

Source : De Morgen ; Tue, 12 Jun 2012; p.6

JAPAN-BELGIUM FOREIGN MINISTERS’
MEETING

On Tuesday, 12 June, Mr Koichiro Gemba, Minister for Foreign
Affairs, held a foreign ministers’ meeting with H.E. Mr Didier
Reynders, Federal Deputy Prime Minister and Minister of For-
eign Affairs, Foreign Trade and European Affairs of the King-
dom of Belgium, who was visiting Japan, from 7 PM for approx-
imately 35 minutes. An overview of the meeting is as follows:

Foreign Minister Gemba welcomed the visit to Japan by Minis-
ter Reynders and by Their Royal Highnesses Prince Philippe and
Princess Mathilde of the Kingdom of Belgium, and their eco-
nomic mission, and stated that on this occasion, he would like
to further strengthen bilateral relations. Foreign Minister Gemba
also stated that, as many Japanese enterprises had advanced
into Belgium and set up their headquarters for operation in
Europe, Belgium has become an important economic base for
Japan in Europe. While expressing his gratitude for Belgium’s
efforts in preparation of an investment environment, Foreign
Minister Gemba requested further efforts for improvement.

In response, Minister Reynders stated that although the cur-
rent mission mainly comprises people of the business circle,
there are also people in the fields of education and research;
that he expected that Japan-Belgium relations would be fur-
ther enhanced on the occasion of the current visit; that he was

impressed by the Japanese people who have achieved restora-
tion after the Great East Japan Earthquake occurred last year;
and that Belgium would be able to cooperate with Japan in the
field of decontamination of the soil.

Concerning the Japan-EU Economic Agreement (EPA), Minister
Reynders stated that he expected progress in terms of the Jap-
anese side’s non-tariff measures and the participation of Eu-
ropean enterprises in government procurement, that he sup-
ported the Japan-EU EPA and that he had stated his support
on occasions such as the Council of European Union. In re-
sponse, Foreign Minister Gemba requested cooperation from
the Belgium side for the launch of negotiation for the Japan-EU
EPA, and stated that he would like to solve the problems of
non-tariff measures and government procurement during the
negotiation.

Other topics were discussed as well:
> European debt crisis;

> Afghanistan;

> Syria

Source: http://www.mofa.go.jp/announce/announce/2012/6/0612_o1.html
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The importance of translation in your global online strategy

As the online population grows, we can address more of the
economic spending power of consumers through digital com-
munication. Today’s online consumers have become informa-
tion consumers and engage with products and services, compa-
nies and brands via digital content. By joining social networks
they enter into broader circles of influence with other informa-
tion consumers. Targeting foreign markets means you need to
determine your global online strategy. In order to be success-
ful at taking your business global, you will have to localize your
websites, documents and marketing materials.

There are about two billion internet users worldwide and less
than 25% of them have English as their native language. The top
5 languages on the web in 2012 are Chinese (Simplified), Eng-
lish, Spanish, Japanese and Portuguese. Localizing your online
documentation in these languages means you are potentially
reaching 70% of the online population. Adding Arabic, German,
Russian, French, and Korean gives you the chance to reach 85%
of the online population.

These languages represent the major industrial nations, i.e. the
people who have the financial means to buy your products or
services. Japan is one of these nations and, as the third larg-
est economy in the world after the United States and China,
an important market to consider for your export. Japan ranks
sixteenth amongst Belgium’s main customers, and exports to
Japan account for 1% of Belgium’s total sales. With a 37.9% in-
crease in exports from Belgium to Japan since 2009, and consid-
ering the excellent relationship seen between the two countries
at the Belgian Economic Mission in June, it speaks for itself that
Japan is an attractive market for Belgian investment.

In 2011, Japan was home to 101,228,736 internet users ac-
cording to the Internet World Stats. That is 80% of the Jap-
anese population. If you are present on the Japanese
market or plan to do business with Japan, it is worth
considering these figures and making sure your
online documentation is localized into Japanese.
Surveys show that consumers prefer websites and
products in their own language. The importance

of local language increases with a product’s com-
plexity: The more information required in order to
make the purchase decision, the more important

it is to make the information available in the native
language of the consumer.

Web-based branding should be more than just translating
your website into another language. Having a localized web-
site means displaying culturally specific and culturally relevant
content. Ideally, the regional content within a global website is
managed locally by people who were raised in that country and
know how to get the message across. Especially when it comes
to selling consumer commodities such as beauty products, it
is very important to adapt your message to the target culture.

@w¢

Successful companies in this area usually have separate sites
for each country with customized look and feel. If you want to
market a beauty product and target a young audience, adapting
your website successfully could result in a busy, eye-catching,
colorful website with English-sounding slogans...

Social media platforms can serve as a springboard or annex
to a corporate website, enabling users to interact with brands.
Social media activities require a high degree of monitoring and
interaction in order to be successful and each country has its
own take on how to apply social networking in business. Japan’s
social networking is all mobile, so content needs to reflect this,
as does the choice of platform. Twitter may be a good way to en-
gage with users in Japan, but not necessarily in China as China’s
social networkers prefer to leverage the power of groups rather
than promote individual members.

Being successful in foreign markets takes more than just an
online strategy. You need to adapt not only your approaches to
communication, but your entire business strategy and product
range. This was also confirmed by the members of the Belgian
Economic Mission to Japan in June who testified that being
successful on the Japanese market takes more than offering a
“me-too” product. The products or services you offer need to
be innovative and create added value for the new market. Soft
skills and respecting cultural values are also important. The en-
trepreneur who wants to globalize his business needs to under-
stand the subtleties of the culture. In the end it all comes down
to speaking “the same language”...

*0'0
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Sources:
www.internetworldstats.com/statsz.htm
www.commonsenseadvisory



Mr Arnaud Jamar, new Chairman of the BJA Friendship Committee
(completely on the right) explaining the beauty of the city.

Dear Member,

| am honored to assume the position of Chairman for the
BJA Friendship Committee. My first thoughts are to thank
the BJA staff who encouraged me to take up this position.
| must also thank our outgoing FCOM Chairwoman, Ms
Saito. The counsel and enthusiasm of my predecessors
will be hard to replace. My gratitude also extends strongly
towards the remaining FCOM team that supports me, es-
pecially Mr Pierre Brauwers, who has served the FCOM for
over ten years. He has been regularly organizing events
which are always attended by the young, the less young,
and the old(er) generations. Volunteers like him and also
many others are what make the FCOM the great organiza-
tion that it is.

For myself personally, | was born and raised in Belgium,
but | always liked travelling and discovering other cul-
tures. My passion for Japan started the first time | came
in contact with anime and... a Japanese wedding. | started
to learn the language when | started my Bachelor in Com-
munication management.

The ongoing fusion of the traditional and the new that de-
fines Japan truly conquered my heart.

When people ask me why | fell in love with Japan, | answer
them this poem of Motoori:

Shikishima no

Yamato-gokoro wo

Hito towaba,

Asabhi ni niou

Yamazakura-bana

We go on with the young-of-mind-spirit, ready to exchange
interests, experiences, languages, and culture in a friendly
and relaxing atmosphere. | hope that you, with your fam-
ily and friends, will attend the various events we have ar-
ranged for this year. It is a varied programme and | person-
ally look forward to meeting you at these events.

Arnaud Jamar, Chairman of the Friendship Committee
www.bja-fc.be - info@bja-fc.be

FRIENDSHIP COMMITTEE NEWS

Visit to Bruges
FVa—aBsihXH<Y

After meeting at Bruges train station we received a warm wel-
come from the BJA-FC Committee and its new chairman Arnaud
in his very first task following his nomination.

The multicultural group of +/- 20 people composed of Japanese,
Belgians, Italians, Luxembourgish... started its tour walking in
the direction of Bruges’ centre.

Despite living in Belgium for around 2 years it was my first visit to
the city and didn’t know at all about it.

During the walk people started to introduce each other and im-
mediately lively talks in every language began. Main subjects:
Japan, of course, Belgium and each personal experience about
living abroad.

In his role of guide, Arnaud provided us with detailed history
of visited places. The “Venice of the North” really deserves its
name due to the numerous canals of the city.

Well organized, the tour took us to the Church of Our Lady, the
City Hall, the Belfry and other beauties of Bruges. A planned boat
tour in the canals showed us the city from a different angle, the
stop-over in a hidden and very nice Irish pub during lunch break
and the tasting of some local sweets and beers was superb.

Despite the cool day and the sun playing hide and seek with the
clouds, the beauties of Bruges and the easygoing group made
the too short day a brilliant one. | think everyone really enjoyed
itand | am looking forward to the next BJA-FC event. Mata ne!

Alessandro Perna
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BJA Survey Results

This survey was conducted by the BJA Investment Committee in the month of January 2012
among 250 BJA corporate members and non-member Japanese companies doing business
in Belgium. In the survey, we asked 48 questions in a wide range of issues. We received 29
replies in total. Please kindly find below a summary of the results.

1. GENERAL MATTERS

1.1 Governments

> 65% of respondents agree that the Belgium Federal govern-

ment and its officials are business friendly.

> 68% of respondents agree that the Belgian Regional gov-
ernment and their officials are business friendly.

> 78% of respondents believe that the Belgian legal and

regulatory framework restricts the competitiveness of their

business.

> 93% of respondents confirm that the presence of the key
European and international institutions is important for
their businesses.

» 70% of respondents believe that Belgium is a politically
stable country.

1.2 Quality of life

> 93% of respondents think that health services are good in

Belgium.

> All respondents believe that education available for the
children of Japanese expatriates is good.

> 96% of respondents feel that the quality of life is high in
Belgium.

1.3 Personal security

> 89% of respondents feel safe in the area where they live.

> 56% of respondents believe security is an issue in Belgium.

> 32% of respondents have had a security problem in Bel-
gium personally or to their family members.

2. DOING BUSINESS

2.1 Tax

> 69% of respondents believe the corporate taxation system
in Belgium including Notional Interest Deduction is advan-
tageous for their businesses.

> 52% of respondents think that the personal taxation is
investor-friendly for expatriates in Belgium.

> 74% of respondents feel that the personal taxation for local
employees restricts the employment in their businesses in
Belgium.

> 84% of respondents agree that the social security contribu-
tions restrict employment in their businesses in Belgium.

2.2 Customs Authorities

> 79% of respondents agree that the Belgian customs of-
ficials are business friendly.

> 88% of respondents think that the Belgian customs au-
thorities were good at preventing counterfeit goods.

2.3 Immigration

> 71% of respondents think it is easy to transfer Japanese to
Belgium.

> 60% of respondents feel that it is easy to obtain Belgian
work permits for expatriates.

> 72% of respondents think that it is easy to obtain Belgian
long-term staying visas (type D visas) for expatriates (work
permit holders).

> 68% of respondents think that it is easy to obtain Belgian
long-term staying visas (type D visas) for their accompany-
ing family members.

> 73% of respondents agree that it is easy to obtain staying
permits (IDs) at the commune of residence for expatriates
(work permit holders).

> 59% of respondents believe that it is easy to obtain staying
permits (IDs) at the commune of residence for their family
members.



2.4 Recruitment

> 67% of respondents think that skilled employees are read-
ily available in the labour market for their businesses.

2.5 Employees
> 74% of respondents feel that the employment law and
practices hinder business activities in Belgium.
> 96% of respondents agree that the labour relations in their
businesses are positive.
> 89% of respondents believe that the overall productivity of
their work force is high.
> 81% of respondents agree that Belgian employees are
good when they are confronted with new challenges.
> 89% of respondents think that employee training is neces-
sary to bring up new employees to the level required for the
jobs.

2.6 Environmental regulations

> 80% of respondents feel that procedures in Belgium to ob-
tain environmental permits are unnecessarily complicated.

2.7 Investment incentive
> 78% of respondents agree that investment incentives in
Belgium are attractive to their businesses.

2.8 An FTA/EIA between the EU and Japan

> 96% of respondents believe that a free trade agreement/
an economic integration agreement between the EU and
Japan will have a positive impact for their businesses.

3. INFRASTRUCTURE IN BELGIUM

3.1 Basic infrastructure

> 85% of respondents think that international connections
for goods are efficient.

> 83% of respondents feel that international connections for
business trips are efficient.

> 55% of respondents believe that Belgian roads are good
and well-maintained.

> 56% of respondents agree that energy supply to business
is cost effective.

BJA REPORT

BJA Survey Results

3.2 Technological infrastructure

> 89% of respondents believe that the communication infra-
structure meets the business requirements.

> 93% of respondents feel that information technology skills
are readily available on the market for their businesses.

3.3 Education

> 96% of respondents think that the level of technological
education in Belgium meets the needs of their businesses.

> All respondents believe that the level of management edu-
cation in Belgium meets the needs of their businesses.

> 96% of respondents agree that the level of language skills
meets the needs of their businesses.

4. R&D

> 95% of respondents feel that innovation is important for
their current activities in Belgium.

> All respondents think that R&D activities will play a more
important role in Belgium in the future.

> 90% of respondents believe that qualified R&D personnel
is readily available in Belgium.

> 85% of respondents agree that the presence of world class
research institutes/universities is important for their R&D
activities.

> 87% of respondents think that business environment in
Belgium support business development and innovation.

> 85% of respondents agree that subsidies and incentives for
R&D activities are important for their R&D activities.

5. FUTURE ACTIVITIES

Finally, we have asked the areas of business activities that
they have a plan to expand (multiple answers):

(European) Headquarters..................ccocoeeieiieiinns, 21%
Holding. .. ..o 0%
Logistics/distribution............................ 26%
Manufacturing ... 16%
Research & development...............ocooiiiiinn, 26%
Sales & marketing................o 63%

We thank all the companies who have cooperated to send us their replies.
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Certificate of Commendation by H.E. Ambassador Jun Yokota,
Japanese ambassador to Belgium

H.E. Mr. Jun Yokota, Ambassador of Japan, bestowed upon several
persons a Certificate of Commendation during a ceremony on the
31% of July at his residence.

This Certificate of Commendation is a distinction offered in order
to thank the chosen people listed below (in alphabetical order)
for their distinguished service in contributing to the deepening of
mutual understanding, enhancement of economic and cultural re-
lations and friendship between Japan and Belgium.

Mr Salvatore Adamo, Belgian composer/singer

Mrs Monique Dassesse, Master Ikebana

Mrs Nicole Honen, President of the “Thé de PAmitié”
MrThomas Leysen, President of BJA and former

President of FEB

> Prof. Andreas Niehaus, Professor at the University of Gent

> Mrs Anja Oto-Kellens, Executive Director at the Belgium-Japan
Association & Chamber of Commerce

vV v v
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Certificate of Commendation by H.E. Ambassador Jun Yokota,
Japanese ambassador to Belgium

The Belgium-Japan Association & Chamber of Commerce would like to congratulate
all the bestowed, but especially Mr Thomas Leysen, BJA President, and Mrs Anja Oto-
Kellens, BJA Executive Director, for this deserved honor.
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The BJA would like to extend a warm welcome to its newest
members:

Sponsor Member

Bruno Lussato Foundation

The Bruno Lussato-Marina Fédier Foundation aims to continue
the works and honour the memory of Bruno Lussato, a protean
man who died in 2009 and occupied the Systemic chair at the
National Higher School of Arts and Crafts (’Ecole Nationale
Supérieure des Arts et Métiers), in Paris, and the University of
Pennsylvania. Seen as a Pope of microcomputer science — a
term he claimed to have coined —, this specialist in organisa-
tion of complex systems was also an eminent musicologist,
specially versed in the works of Wagner, to which he devoted a
monumental work in two volumes, published by Fayard.

(/‘Z;’HHE' ﬁt’

Jmhﬁ undation
)

( “‘?H__}_ )

His pioneering vision of the blurring of boundaries between
arts, science and thought, a holistic approach of great civilisa-
tions and paradigm changes in the dawn of the 21st century,
led him to publish numerous articles, which were considered
forerunners in fields as diverse as musicology, computer sci-
ence, misinformation and culture.

An adviser to leaders of great multinational companies, close
to many statesmen in Europe and the United States, a friend
of artists, he devoted his entire life to teaching his principles,
contributing to a better mutual understanding of the econom-
ic, political, philosophical and artistic domains.

H

Born in Paris, it was in Brussels that he
chose to place the seat of the foundation
he gave his name to, placing it in a fine
private house of approximately 600 m?2
in the Avenue de la Sapiniére, in Uccle
(Brussels). This building, drawn by the
architect Antoine Pompe, a pupil of Victor
Horta, combines the latest traits of mod-
ern architecture with Art Deco aesthetics.
The foundation keeps and increases an important collection
of Mingei art, popular Japanese art, which Bruno Lussato was
very fond of, with his sister Marina Lussato-Fédier.

The collection is one focus of activity of the foundation, in that
it brings together many objects of quality, authentic and beau-
tiful, of all ages, illustrating the most successful arts and crafts
of Japan, in their application to everyday life. The Foundation
will open to the public in October 2012.

Its goals and aims are to facilitate the meeting of people from
business world (Japanese and Belgian) and let them discover
the power of the beauty through this important Mingei collec-
tion. The facilities of the Foundation are also a good opportu-
nity for companies to support the Foundation’s activities by
using the infrastructure and the services of this beautiful and
very exclusive location.

A first presentation session will take place in October 2012,
organized by the BJA for its members. An invitation will follow
in due time.
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Bruno Lussato Foundation

Avenue de la Sapiniére 54, 1180 Brussels
Tel: +32 (0)2 372 38 03

Fax: +32 (0)2 372 38 03

E-mail: brunolussatofoundation@gmail.com
Website: www.brunolussatofoundation.be
Contact: Mr Constantin Chariot, General Manager

PERSONALIA

Corporate Member

Hansen Industrial Transmissions

Hansen Industrial Transmissions nv (HIT) is an established
global industrial gearbox designer, manufacturer and sup-
plier. The Company provides durable gear drives (Hansen In-
dustrial, Paramax® and Seisa gearbox brands) for a wide range
of industrial applications throughout the world and has estab-
lished a dedicated international service network. In addition
to its European Assembly Center, within its principal state-of-
the-art manufacturing facility in Flanders, HIT has assembly,
sales and service centers in the US, the UK, China, South Af-
rica and Australia. Strong in-house R&D operations maintain
HIT’s technological leadership. In 2010, HIT was acquired by
Sumitomo Heavy Industries Ltd. (SHI). Since April 1st 2012 HIT
is part of the Power Transmission and Controls group (PTC) of
SHI. HIT employs over 600 people worldwide.

oHansen’

industrial gearboxes
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Hansen Industrial Transmissions

Leonardo da Vincilaan 1, 2650 Edegem-Antwerp
Tel: +32 (0)3 450 12 11

Fax: +32 (0)3 450 13 49

E-mail: info@hig-shi.com

Website: www.hansenindustrialgearboxes.com
Contact: MrTorsten Schultz, CEO

John Hancock International Services
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John Hancock International Services

Avenue de Tervuren 270, 7% Floor — 1150 Brussels
Tel: +32 (0)2 775 29 55
Fax: +32 (0)2 772 77 63

E-mail: tatsuya.ishii@igpeurope.com

Website: www.igpinfo.com

Contact: Peter de Vries(E—%— T7UR) BR{H¥HEY
Tatsuya Ishii (BF ZE )

Associate Member

2 Win Limited

2 Win Limited is a new consultant com-
pany in the health and wellness field.
Christine Verboomen, the owner, is a for-
mer nurse and former branch manager of
an international company, manufacturing
implants and prostheses in orthopedy.
She personally had to face several surger-
ies and an autoimmune disease and was
cured by two medical devices : ENAGIC
KANGEN WATER and HHP ANDULLATION THERAPY SYSTEM.

After the wonderful results she herself had, she became con-
sultant for those two companies and products to help other
people and to spread this wellness.

1. ENAGIC KANGEN WATER medical devices: manufactured by
a Japanese company based in Japan, worldwide known,




making ionizers, to get alkaline, hexagonal and antioxidant
healthy water. This water is to prevent diseases, cancer,
and maintain a healthy body by hydrating better and faster
and also cleaning better every cell.

2.HHP, Belgian company based in Belgium, manufacturing
a portable Andullation Therapy System , based on low fre-
quencies stochastic vibrations and infrared hea. It reduces
acute pains, especially in joints and spine problems, it
prepares the body before efforts (sports) and helps to recu-
perate after it. Fibromyalgia is a very good indication, and
disorders due to the stress or problems of sleep.

Of course those two devices are patented as medical devices.
You can enjoy the benefits of the above therapy at the ZENKOT
wellness center.

To get more information please visit:
www.enagiceu.com

To have a look in Japanese please
www.enagic.org/index.shtml

To understand:
www.youtube.com/watch?v=IBV20lYO3ms
www.eaubasique.com

www.hhp.be

www.andullation.be

2 Win Limited

Rue des Renards 24, 1000 Brussels

Tel: +32 (0)479 77 53 84

E-mail: info@zenkot.net, christine.verboomen@gmail.com
BJA Contact : Mrs Christine Verboomen

Metropolis Music Publishers

Metropolis is Belgium’s leading sheet music publisher since
1939. Our catalogue features more than 3.000 titles of quality
sheet music publications for all instruments.

Recent developments in our sector such as digitization and
print on demand are challenging opportunities for our com-
pany, which enable us to bring our products to the attention of
a worldwide clientele. As a result of these developments it is
necessary for us to develop new partnerships and to implement

PERSONALIA

new business models in collaboration with professionals from
different sectors.

As a former participant to the YES-Program, we are delighted
to be a member of BJA. Thus we hope to be able to broaden our
understanding and insight of both Japanese and international
markets by meeting other companies and professionals who
are willing to share their expertise and experiences.

Aetropolis

MUSIC PUBLISHERS

Metropolis Music Publishers

Kloosterstraat 2, 2870 Ruisbroek-Puurs

Tel: +32 (0)486 20 88 42

Fax: +32 (0)3 400 50 15

E-mail : office@metropolis-music.com

Website : www.metropolis-music.com

BJA Contacts:

Mr Bob Van de Velde, General Manager, CEO

Mrs Noriko Ito, Director Business Development Japan

Individual Members

Couple members
Mr & Mrs C. & Y. Berghmans-Horiuchi

Regular members
Mrs S. Fricke
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We would also like to express our appreciation to our
BJA Sponsor Members »
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The Belgium-Japan Association & Chamber of Commerce is happy to present
you our ninth issue of the BJA Directory. The BJA Directory has the objective
to be a comprehensive source of information on the BJA-members. In
addition, a list of the data of 260 Japanese companies in Belgium is added
as well. The directory is a handy reference on Belgian-Japanese business
performance.

By introducing the members, it has the aim to be a powerful resource for
building, managing and expanding networking and business opportunities,
cultural exchange, finding jobs, evaluating goods and services, and

Price: € 5 for BJA members, € 25 for non-members
+ mailing costs (depending on quantity)

researching trends or publications. Our directory puts our members in direct
contact with other members, and interested parties can easily locate and
contact our members. It assists business expansion on a local, regional,
national and/or international level, as well as it enhances the opportunities
for fostering cultural and friendship relations between the citizens of the
two nations. It offers an excellent view on the importance of the network of
the Belgian and Japanese companies in Belgium, and therefore is a unique
resource publication to identify “who is who” in Belgium with regard to
Japanese business and vice versa.



YAMAGATA EUROPE
TRANSLATING KNOWLEDGE

Yamagata Europe was founded in 1998 as a subsidiary
of the Japanese Yamagata Corporation to serve
Yamagata’s multinational clients in Europe. We offer a
variety of team-based services for handling technical
documentation and marketing communication projects
from A to Z: desktop publishing, tfranslation and localisation, ©
ferminology management, printing and logistics.

| 3

Yamagata firmly believes in the customer-oriented
approach: years of experience gained in serving the
documentation divisions of our Japanese customers

and striving for ever-higher levels of quality have resulted
in our automation of the "human processes” wherever
possible. Our drive to satisfy customers has accelerated the
development of multiple tools that have proven o improve
the workflow and reduce costs.These have now been
assimilated intfo our integrated Total Quality Approach. This
is what allows us to be successful in providing thorough
and efficient services to a highly demanding market.

¥ :‘i Translation and localisation Translation quality management
iC } / Desktop publishing Project management
1 Printing and logistics Software development

w

Please feel free to contact us to discover the best
solution for your documentation needs.
www.yamagata-europe.com

www.ga-distiller.com N

info@yamagata-europe.com YAMAGATA
32.9.245.48,3] TRANSLATING KNOWLEDGE


http://www.yamagata-europe.com

Deutsche Post DHL — The Mail & Logistics Group

SUSTAINABLE
SOLUTIONS.
OUR LONG-TERM
COMMITMENT
TO YOU AND
THE PLANET.

Talk to us today, so we can start building a relationship
that will help you to meet the challenges of tomorrow.

In this increasingly complex and volatile world, our
flexible and sustainable solutions can help to secure your
long-term business success. While our GoGreen CO, efficiency
program ensures the planet’s future is just as bright.

www.dhl.be
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